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Directing the global brand renovation with new visual & 
communications guidelines across packaging and adver-
tising 
developing innovations and market entry strategies for 
130 new products across 22 existing and emerging mar-
kets, adapting for regional consumer culture, 
language and market regulations.

GLOBAL BRAND RENOVATION
GLOBAL DIRECTOR, CENTRUM AT HALEON



Consumer engagement strategy and product design of Ant-Aging product 
suite across Germany and greater Europe.

PRODUCT INNOVATION



Thanks to accessible product offerings and a 
successful market entry strategy, the portfo-
lio grew to #1 VMS In 9 months.

“CENTRUM GREW 
MID-SINGLE DIGITS 
WITH GROWTH 
SUPPORTED BY 
INNOVATIONS 
INCLUDING CENTRUM 
DAILY KITS, DESIGNED 
FOR ASIAN CONSUMERS 
TAILORED BY AGE, 
GENDER AND 
LIFESTYLE.”
CEO Brian Mcmanera, Haleon half year 
results 2025

CEMENTING 
CENTRUM’S #1 
POSITION IN THE 
PHILIPPINES,
Focused on the wellbeing of children 
through the launch of Centrum Kids, 
developing multiple price points and 
count size diversifying economic 
accessibility.

STRAIGHT TO #1 IN INDIA



CHINA INDIA MIDDLE EAST EUROPE AMERICAS

Brand
Mark

Call
to

Action

Claims

Product

Bringing aesthetic and tonal consistency across all markets in collaboration 
with regional advertising partners.

GLOBAL COMMS ALIGNMENT



With research into consumer culture designing and 
innovating 360 customer experiences utilizing the 
PepsiCo Marketing 5 E’s. 

DRIVING PARTNER ENGAGEMENT

ECHO
What is bringing the 

customer back 
and helping them 

share it?

ENTICE
How are you

 inviting people?

ENTER
What hero
 moment is 
arresting 
people?

ENGAGE
How is it easy, 
connected & 

personalized?

ENJOY
How are people 

experiencing the story once 
settled in?

DIRECTOR, STRATEGIC DESIGN AT PEPSICO



HOSPITALITY
VAIL RESORTS



TRANSPORTATION
LIFEWTR AIRPORT LOUNGES



GAMING AND ENTERTAINMENT
CAESAR’S LAS VEGAS



AMUSEMENT FOODSERVICE
SIX FLAGS PARKS



SPORTING 
& NIGHTLIFESPORTS AND NIGHTLIFE

SOFI STADIUM LOS ANGELES



To bring Gen Z on board with Flamin’ Hot fandom, the customer experience team led 
front-end research into consumer culture and user generated content, developing new 
packaging and consumer engagement strategies that drove a wave a international 
conversion.

PACKAGING



Developing the patient journey for included a flagship retail design, product siloing, packaging 
design to meet regulations and a brand design tailored to local Hawaiian culture and patient needs.

DEVELOPMENT CONSULTANT, NOA BOTANICALS HAWAII

CONNECTING WELLNESS AND SUSTAINABILITY 





Gen Z targeted branding for a styling platform

AI STARTUP

CUSTOMER EXPERIENCE



ADIDAS ADICOLOR CAMPAIGN
MERCHANDISING, ART DIRECTION, RETAIL DESIGN

Macy’s Herald Square New York City



MACY’S FLOWER SHOW
Macy’s Herald Square New York City



MERCHANDISING

ABSOLUT VODKA

CLINIQUE
NEW YORK LOTTERY

UNIVERSAL STUDIOS HOLLYWOOD



NEW YORK LOTTERY

DURACELL

ALDO SHOES

ERIN FETHERSTON MARIE CLAIRE CHINA

ALEX WANG



CALIFORNIA ACADEMY OF SCIENCES 

GODIVA

BLOOMINGDALES (CONCEPT)



JOHN VARVATOS

HOSTEL DESIGN (CONCEPT)


