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HALEON (FORMER PFIZER)

GLOBAL DIRECTOR, CENTRUM BRAND DESIGN
AND INNOVATION 2023-PRESENT

PEPSICO DESIGN & INNOVATION

DIRECTOR, STRATEGIC DESIGN BRAND &
CUSTOMER EXPERIENCE 2020-2023

PASSION PROJECTS

Al FOUNDER, NOA BOTANICALS COMPANY LAUNCH 2021-2025

STANDARD TRANSMISSION
PRODUCTIONS

SENIOR DESIGN DIRECTOR 2017-2020

24SEVEN CREATIVE

DESIGNER 2007-2017
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Directing the global brand renovation with
new visual & communications guidelines
across packaging and advertising
developing innovations and market entry
strategies for 130 new products across 22
existing and emerging markets, adapting
for regional consumer culture,

language and market regulations.

Centrum

- : HALEON c—entLum i . : r ‘lﬁ““centrum @ =
Centrum kids e o ¥ L LCreran FURSIE
- ommeee VITAMINS + ZINC GUMMIES % o G e . l\. [ (‘6

apple flavor Y 4 < | : e B M e

TTZILY VITALIDADE A g WW\IW Centrum " Centrum LTSI
' WELLNESS ,
Energia fisica e mental depois dos 50 anos' EE i o S & Mmiﬁgiiﬂ,_m ot ot ety song o, M y' @ P -, Eeﬂ@g?
R v AOT T e N St o SN 60 3 (ate) 2145 FOR SIE

| YE|b|Efol ojiy2t

von A bis Zink Tabletten

oo o
&5 Elevado Teor de . 60 Gummie:
i VITAMINA B12 | Obaks s
’ 15 Frascos x 7ml il Dietary Supplement

i
5
K-.

HALEON

Multicentrum

DOBLE

Recarga rapida y prolongada
para tu energia fisica y mental”

20 COMPRIMIDOS DE DOBLE CAPA
Complemento Alimenticio



Centrum

VITAL‘

VA
uw;a/uaﬁ%lfgi; ops

Heute fiir morgen. : 7 7 - | N
Fiir ein vitaleres Du.' e = Vs 4 e & ' _ Y o,

Ui ereiutat ' A g Wy
die Schénheit von Innen? - s ,
auf Zellebene?

HAL=ON

Centrum l -

VITAL+

Centrum

VIIAL+ S £ Concesy,

=
KNOCHEN,

_ . - HAUT,
Dein Leben. Deine Wahl. HALZON KNORPEL &

Dein Centrum Vital + HAARE &

A " MUSKELN Centrum *
NAGEL ggn_g._u.’n \_  MIT GLUCOSAMIN & T

; \ MIT KOLLAGEN, VITAL+ \_  CHONDROITIN

HALZON

: i HALEZON .
> D P:S.‘:? 'ZTL :o e P S
.30 3-Phasen Centrum Centrum | ton
' e VITAL+ L. BT

Innovation F » B ~

aus Tradition
— SCHLAF & MENTALE

(b & IMMUNSYSTEWM = . LEISTUNG Centrum

s~ D MIT MELATONIN A MIT BACOPA &
40 J a h re i { \BALDRIAN & VITAMIN C A PANTOTHENSAURE VH_'_A =
Forschungs- R e \_/ _-—
erfahrung P ]

30 %bidtien

3 0 Kapseln ‘

Weﬁwe“; Consumer engagement strategy and product design of
Nr. 1 _ Ant-Aging product suite across Germany and greater

unter den i
Multivitamin- /= Europe

Marken



Straight to #1 in India

Thanks to accessible product offerings and a suc-
cessful market entry strategy, the portfolio grew to

#1 VMS In 9 months.
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“Centrum grew mid-
single digits with growth
supported by
innovations including
Centrum daily kits,
designed for Asian
consumers tailored by
age, gender and
lifestyle.”

CEO Brian Mcmanera, Haleon half
year results 2025

Centrum

WELLNESS
PACKS

A daily multivitamin + 3 supplements
to support daily energy, muscle health
& antioxidant support™* \

30 Daily Packs
Dietary Supplement

DESIGNED FOR

MEN

20+

e

Cementing Centrum'’s #1

position in the Philippines,
focused on the wellbeing of children

through the launch of Centrum Kids, de-
veloping multiple price points and count

size diversifying economic
accessibility.

VITAMINS + ZINC GUMMIES
apple flavor

Contains Vitamins
A,B6,C,D, & E + Zinc

60 Gummies
FOOD SUPPLEMENT | NO APPROVED THERAPEUTIC CLAIMS
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Echo

What is bringing the
customer back

Entice

How are you
inviting people?

and helping them
share it?
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To bring Gen Z on board with Flamin’ Hot fandom, the customer
experience team led front-end research into consumer culture and user
generated content, developing new packaging and consumer
engagement strategies that drove a wave a international conversion.
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Developing the patient journey for NOA
Botanicals included a flagship retail design,
product siloing, packaging design to meet
regulations and a brand design tailored to local
Hawaiian culture and patient needs.
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