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Directing the global brand renovation with 
new visual & communications guidelines 
across packaging and advertising 
developing innovations and market entry 
strategies for 130 new products across 22 
existing and emerging markets, adapting 
for regional consumer culture, 
language and market regulations.

GLOBAL BRAND
RENOVATION



Consumer engagement strategy and product design of 
Ant-Aging product suite across Germany and greater 
Europe



Straight to #1 in India
Thanks to accessible product offerings and a suc-
cessful market entry strategy, the portfolio grew to 
#1 VMS In 9 months.

“Centrum grew mid-
single digits with growth 
supported by 
innovations including 
Centrum daily kits, 
designed for Asian 
consumers tailored by 
age, gender and 
lifestyle.”
CEO Brian Mcmanera, Haleon half 
year results 2025

Cementing Centrum’s #1 
position in the Philippines,
focused on the wellbeing of children 
through the launch of Centrum Kids, de-
veloping multiple price points and count 
size diversifying economic 
accessibility.

MARKET
ENTRY



GLOBAL COMMS
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Driving Partner Engagement with 
research into consumer culture designing and innovating 360 
customer experiences utilizing the PepsiCo Marketing 5 E’s 

PEPSICO Echo
What is bringing the 

customer back 
and helping them 

share it?

Entice
How are you

 inviting people?

Enter
What hero
 moment is 

arresting 
people?

Engage
How is it easy, 
connected & 

personalized?

Enjoy
How are people 

experiencing the story 
once settled in?
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GAMING
& ENTERTAINMENT



AMUSEMENT



SPORTING 
& NIGHTLIFE
SPORTS 
& NIGHTLIFE



To bring Gen Z on board with Flamin’ Hot fandom, the customer 
experience team led front-end research into consumer culture and user 
generated content, developing new packaging and consumer 
engagement strategies that drove a wave a international conversion.

PACKAGING



CUSTOMER
EXPERIENCE

Developing the patient journey for NOA 
Botanicals included a flagship retail design, 
product siloing, packaging design to meet 
regulations and a brand design tailored to local 
Hawaiian culture and patient needs.
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MERCHANDISING



MERCHANDISING
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